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Advertising Methods

\g* Think about the ways you could advertise your theme park:

Print: Advertisement within a newspaper or magazine.

Billboards: Poster campaign

Radio: Advertls'mg on either a local station or on a nationwide radio station.

Television: Advertisement on a speclﬁc channel or at a certain time of dag.

What are the advantages and disadvantages of each method? What will you

need to do to create each type of advertisement? How much do they cost?




Adve rtising: Print

Advantages:

* Not as expensive as other types of
advertising.

* Can target specific customers by
choosing the publication your advert
appears in.

* Reaches nationwide audience.




Advertising: Billboard

Advantages:
* Displays a message 24 hours a day to a
large target audience.
* Relatively cheap in comparison to other
methods.




Adve rtising: Radio

Advantages:
* Reaches many captive customers for a
relatively low cost.
* Jingles can get stuck in customers’
minds and are repeated to others.




Advertising: Television

Advantages:
* Mass coverage to a targeted audience.
* Images and sound make it a unique
advertising option.




Advertis 'mg: Internet

Advantages:
* Mass coverage — reaching daily users.
* Quick and easy to produce and
relatively cheap.




Features of Advertisements

>

content and layout, persuasive adverts
often have similar features:

! Although all slightly different in their

They contain imperative (bossy)
verbs.

Visit us today!

Come for the day out of a lifetime!



Features of Advertisements

\g* They contain key product information.

'l
Ao eoe scco

Just off junction 33 of the M1. Follow the signposts.

www.adrenalineworld.co.uk

Open every day from 10am = 6pm.

Prices start from just £15.




Features of Advertisements

“If you like your insides turn upside down, 4 i
come and try the rides at Crazytown!’ :

a




Features of Advertisements

They contain rhetorical questions.

Are you brave enough?

Do you want to bring your J‘amllg on
a fantastic day out of a lifetlme?

If they are visual, they need to be
colourful, bold and eye-catching.




Features of Advertisements

Phenomenal Jaw-

Attractions Dropping

i



Designing Advertisements

Key product information: e.g. Just off Junction 33 of the M1. Follow the signposts.
www.adrenalineworld.com. Open everyday from 10am — 6pm. Prices start from just £15.



http://www.adrenalineworld.com/

Reflection

Which business groups would like to come out and share their advertisement?

Does your advert contain enough keg 'mjormatlon
speclﬁc to your theme park?
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